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How do you define yourself?

{RIIEX BC?

MARBECERTAERA?
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Defining Self
BEIENX
» Self: Psychological construct people create In

order to help understand themselves and their
world better

SRRSO ER M SRR ARSI,
SEESE) 7 S 5 SRR
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Defining Self

» Self-concept: The individual’s belief about himself
or herself, including the person’s attributes and
who and what the self is (Baumeister, 1999)

5 DA BER, S E R, 1A
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Defining Self

» Lewis (1990): two aspects of the self-concept
development

HRBSAEETERNINEE
The existential self: the sense of being separate and

distinct from others; the awareness of the constancy of
the self

FENER (EMER) : BREH; HEMHR

The categorical self: an object in the world that can be
experienced and has properties (e.g., “I am a girl”).

HEHER (FAHEER) : HERUZAERRIE;
MAEZFMHER 0. 5D
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Self-concept
Three different components of self-concept:

H BB =P RAAE

» Self-esteem: how much value you place on yourself

HEROMME (BB : BABKERMEEE

» Self-image: the view you have of yourself

HRER: BREOAERIANAR

» ldeal-self: what you wish you were really like

B BE: SEREBHIENX
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Self-Esteem
BIEM{ER

How much do | value myself?
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Self-Esteem (HE)

» The extent to which you value yourself ; a sense of self-
worth or personal value

B EAME R ER B AR R R

High SE: Positive evaluation about oneself

mEE: X EBRERRIN

Low SE: negative evaluation

RE&E: X EBRERTHT
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Self-Esteem

» High self-esteem can lead to  (E H B4 5R)

Self-acceptance (EHIRES)

Optimism M)

Not worrying about what others think (ARZEE A A SRR
Confidence in our own abilities (Xt B IRAIEE ST FRIHE L)

> Low self-esteem can lead to (fk g B 4&#H3k)

Want to be/look like someone else (BB A . S A—F0)
Always worrying what others might think (JE¥ZEEMANT B REK
PR

Pessimism (AR
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Self-Esteem
EENOIEEA/IRRE

» Rosenberg self-esteem scale (1965)

PHEREERER

“On the whole, I am satisfied with myself.”
“I feel that I have a number of good qualities.”
“I am able to do things as well as most other people.”

“I feel that I'm a person of worth, at least on an equal plane
with others.”
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Trait versus State Self-esteem

SREESNSHE

Trait: enduring sense of self-worth
e 0 3 FAHME B TE B — T PO
A disposition/personality
KRG E, PIHEE VE & — R N )
State: transitory sense of self-worth in a certain
situation (e.g., organizational-based self-esteem)
Vary across different situations or times

A high level of trait self-esteem can empower a
high level of state self-esteem on average.
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Trait versus State Self-esteem

SREESNSHE

State: transitory sense of self-worth in a certain
situation (e.g., organizational-based self-esteem)
WA A ERERSI (I TEAZD x5
BB —Fh B AS TR

Vary across different situations or times
(JADIRESA, AR F  A SRI
. 71
A high level of trait self-esteem can empower a
high level of state self-esteem on average. ZA[,

= AT BRI B AR 2O R FPIRES H &
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Major Antecedents of Self-esteem

EWMEERNEERR
> The reaction of others ftt A\ Xt B & )

Positive reaction — high self-esteem
fil A E SRR N, (T 28 ~ & HE

Negative reaction — low self-esteem

fib AXF B CRER SN, (e ffv) ~ B &

» Comparison with others 5t A #% Et:

“I am better than others” — high self-esteem

“IHAHNRF” —=H
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Major Antecedents of Self-esteem

M HERNFERR
> Social roles #+<ff £,
Roles with prestige — High self-esteem

P mE dn: mIOKNTIE) —SEHE

Roles with stigma — Low self-esteem

2B A e (. J5ARENE) ~ (KB &

> ldentification B A [F) /&
Identify oneself with something positive — High self-esteem
I SRR prse
BRHIAE (45 B3R EFRRE) ~RHEE
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Organizational-based self-esteem

T TIFHANE®

A sense of self-worth within an organization

s

E— MR TR B BRMERK
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OBSE

» Plerce et al. (1989)
A sense of personal adequacy as organizational members.
ST LR XA S i & R B ) 3 BB
» Employees with a high level of OBSE:
A B AR B E) L TR A E UL ML

Perceive oneself as important, meaningful, effectual, and worthwhile
within their organization.

W HCEXANHAF REER.. ANMER. Are/if. #HE e
Have a strong sense of self-efficacy

A% 5 FL ) T AE R e
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OBSE
» OBSE Is shaped by experience within an organization.

AR B HAEAEZ LT REREM

Managerial respect
KETEEZENEE
Recognition
2 EPANAT S HE
Appreciation
H SR TAEAZS /453 31 1 Ath N3

Challenging work tasks

T 5T HAT PR I TARAESS

Organizational status

£ HLA P R HLAL
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SEURZ5 B
» Outcomes of OBSE (Bowling et al., 2010)
Job satisfaction: .47
Organizational commitment: .48
Task performance: .34
OCB: .38
Turnover intention: -.37
Depression: -.46
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Pierce et al. (1989)

1. 1 countaround here

2. | am taken seriously around here

3. | am important around here [part of this place.]
4. | am trusted around here

5. There is faith in me around here

| can make a difference around here

| am valuable around here [part of this place.]

| am helpful around here

| am efficient around here

10. |1 am cooperative around here
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Self-Image
BEASR

I am...

FE. ..
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|dentity TAIE]
» The base through which we generate self-definition
WA A2 H B )R A

» ldentify oneself with social roles or social groups
MMEAE T T A2 A st SRR T TR B [F
Role identity: a person’s sense of who they are based on the role(s)
they occupy In a social setting (e.g., | am a manager)
MAEIAE: T Il B A e B A RS Lzt
SMAtRE XA (Fln. ot —aEHE)
Social identity: a person’s sense of who they are based on their
group membership(s) (e.g., | am a LZUer)
NAE: T PR R AL SRR T A RS Blizdte
ARSI E CE R (. P& =R F R 74D
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Somal Identlty Theory
AR

Henri Tajfel (1979)

» Social groups give people a sense of identity (i.e., they belong
to the social world)
P g At iR g 5 AT — AN, ARG B R )
B AR 7y
MMUEAELLE A s it SRk e X H O
Mz 2 AR B R R E AR RO T B CHIFFE
» Soclal groups formulate the idea of “us™ and “them” (i.e., we
define ourselves and others by social groups)
FrE st =R Bkl 7“3 5 b4
ST E AR E L H BRI R, X0 7T NS AN E
ERIRE A LNIPN
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Social Identity Theory #£i\ FHE S
> AN FTE R = AN D BB Ex

Social categorization: we categorize people (including
ourselves) into groups

3R K H S ARIAA R R A
Social identification: we adopt the identity of the group we
belong to

2NAE: NFE B PR, T2 RS A

E.g., the identity of LZUer.

“PTOAF B RN R FARX— S0
Social comparison: we compare the group that we belong to
with other groups

fha Xt R B P8 BRI S HAd R B

E.g., compare LZU with other universities to-maintain self-esteem
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Social Identity Theory #t<iA[E
> it N R B =0 B B

Social comparison: we compare the group that we belong to
with other groups
Xt K H s B S AR AT T
Social comparison aims to strengthen self-concept and
boost self-esteem
Foxt b & R Al B Bt T HARTH B Fedr A 8
E.g., compare LZU with other universities to maintain self-esteem

Blanks 5 &5 AR985 F AL Y AR FEAT XL, Blgmil 7 “ 39985
PR BIX—HEMES, R H OGRS T B IROMERS (BlanF T
FERUNINE SR
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Social Identity Theory $1& MI__IIEW_‘.

» Soclal comparison and stereotyping:

e &5 K ZIR IR
Stereotyping: putting people into groups/categories
ZIBREN SR :  FFEA N BB AL SRR AR R A WX A~ A B
H A& WAL

ZAARZDNIN, TUNAZEEHHR, XPTAEEERIZHK
Stereotyping Is a mental shortcut, which is based on
Incomplete and gross understanding about an
individual
ZIREN SR —Fh B, BN B A —A AR 524
BB T %
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Social Identity Theory 1 &iIARIEIE

» Soclal comparison and stereotyping:
Stereotyping motivates us to exaggerate

MZIR BN RENSTK

The difference between groups

AR RRAR Z [A] R 22 772

The similarities of things in the same group

A RV EEAA A AN [R] B IR 22 8] AR ALk
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Social Identity Theory 1 &iIARIEIE

> Accordlng to social identity theory, group members of an
in-group will seek to find negative aspects of an out-group,
thus enhancing their self- |mage

ﬁ%ﬁ AFIE R, 1A A B AR R R TS T TUEE 7S
Hh— %m%%ﬂﬁ&ﬁ,u@AMEﬂ%ﬁwEE%
&ﬁ,u% = B BREB PP B B

» Social prejudice

G, RS AR RPIZIMR BN REFEBUR T A FEER ] )
R, EENM, %75 R—RF K2
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Organizational Identification

» A particular social identity applied to work setting

» The degree to which employees define themselves as
a member of the organization and to what extent they
experience a sense of oneness with it

» According to social identity theory, what are
bright-side and dark-side of a strong OID?
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|deal-self

L GY=E 5

I’d like to be...
FEEZRA. ..
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|deal self ERZE T
Ideal self: what you’d like to be

BB MYERTARRE

Incongruent Congruent
Self-Image Ideal-Self Self-Image Ideal-Self
The self-image is different to the ideal self The self-image is similar to the ideal self
There is only a little overiap. There is a more overlap
Here self-actualisation will be difficult This person can self-actualise.

Congruence: high self-esteem
Incongruence: low self-esteem
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